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Digital Storytelling Techniques

Digital storytelling is a powerful tool in advocacy, combining multimedia elements like videos, images, infographics, and podcasts to

create engaging narratives.

Video Infographics

Short videos can convey Infographics can simplify
stories of personal impact. data.

Effective digital storytelling captures
attention, evokes emotion, and
encourages audiences to take action.

Podcasts

Podcasts allow for in-depth
discussions and interviews
that can deepen audience

understanding.

By using different media, advocates can
reach diverse audiences, making their
messages more impactful!
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‘ Designing Inclusive Campaigns

Inclusive campaigns ensure that advocacy messages reach and
resonate with all audiences, including those with diverse abilities and
backgrounds.

This involves using accessible design practices, like adding closed
captions to videos and alt text for images, which helps people with
hearing or vision impairments to engage with the content.

It also means representing a variety of voices and experiences in
campaign materials, making sure no group feels excluded.

Advocates should use inclusive language and imagery that reflects the
diversity of the communities they aim to reach.
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‘ Evaluating Campaign Effectiveness

Evaluating the effectiveness of an advocacy campaign involves \
analysing both quantitative and qualitative data.

Metrics like reach, engagement rates, and conversion rates (e.g., clicks,
shares, sign-ups) provide insights into how well a campaign resonates
with the target audience.

Surveys and feedback from supporters can offer deeper insights into
what aspects of the campaign were impactful or where improvements
could be made.

Regular evaluations allow advocates to adjust their strategies, focus on
what works best, and address any weaknesses.




—
Adapting Campaigns to Online Platforms

Each social media platform has unique features and user behaviours\
making it important to tailor advocacy content accordingly.

For example:
Instagram is ideal for visually rich storytelling, using photos, videos,
and infographics.
X is suited for short, timely messages that can spark conversations.
TikTok’s short-form videos can create viral trends, especially among
younger audiences.

Understanding the strengths and limitations of each platform allows
advocates to adjust their messaging style and format for optimal
engagement.
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Managing Online Communities

Managing online communities is so important for maintaining active engagement and building a loyal support base.

This involves:

Regular
updates and
interactive
content, such
as polls or Q&A
sessions, keep
the community
engaged and
informed about
the advocacy
efforts.

Creating a
positive and
inclusive
environment Moderating
where discussions to

Recognising
active
members- this

Addressing
misinformation
promptly

members feel keep them
comfortable respectful.
sharing their

thoughts and

experiences.

helps to foster a
sense of
community.
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Addressing Criticism and Pushback

In online advocacy, criticism and pushback are common, especially when tackling controversial issues.

Addressing these challenges constructively involves listening to concerns, acknowledging valid points, and responding respectfully.

N
Advocates should be prepared to clarify misunderstandings and offer
evidence to support their positions
J
N
» Engaging critics in a respectful dialogue can transform opposition into
opportunities for education and awareness.
J

* When criticism is addressed transparently, it demonstrates the advocate’s
commitment to integrity and can strengthen trust with their broader
audience.

This approach also helps refine advocacy messages, ensuring they are resilient and inclusive of
diverse viewpoints.
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